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Sell this house

. Staging may help homes sell

. quicker, avoid price reductions

: Jennifer Granneman

i staff writer

| When Ann McKay’s St. Paul home
| didn’t sell after two months on the
market last August, her Realtor sug-
gested staging.

Two weeks and a price reduction
later, it sold.

Home staging, the editing and
adding of furnishings by a profes-
sional to make a home more appeal-
ing to buyers, was listed as one of the
{25 hottest trends in real estate in the
" December 2004 issue of Realtor mag-
| azine. McKay, now a New Brighton
 resident, just says she wishes she’d
done it sooner.

Standing out in the crowd

Staging a home may help it sell
quicker and for a higher price, says
. Brad Hughes, a real-estate agent with

ProGroup in Woodbury.

“Homes sell faster if they’ve been
staged professionally,” Hughes says,
“and homes that sell faster, sell for
more money, typically.”

Staging is becoming a trend, he
explains, because we’ve entered a
buyer’s market. With almost three
times as many homes on the market
today than five years ago, and signifi-

- cantly fewer buyers, sellers need to

- differentiate their homes from their
neighbors’ to sell quickly and dodge a
price reduction.

“People are looking at 20 other

. homes — you need to make yours

i

you’re dealing with more competi-
tion, you want to be your best.”

Cue the makeover
A complete makeover was needed
| at McKay’s house, and Sharon
Mitchell, founder of Simply Staged in
Woodbury, did the work. She pulled
furniture away from walls, placed
rugs at an angle and added attractive
accessories.
Eight hours later, Mitchell had
made changes in almost every room
| of McKay’s house. Think “Sell this
. House,” only smaller-scale and no
| celebs.

“It was like, ‘Oh, wow, that looks
really cool like that, I would have
| never thought of it)” says McKay,
who was so impressed with the new
look that she later incorporated
Mitchell’s ideas into her new home.

Linda Conway’s Woodbury home
only needed some touch-ups.
* Mitchell staged her home before it
' went on the market, and within four
' days, Conway got an offer and sold
it.

“I think the staging helped us put

—

stand out,” says Hughes. “When

our best food forward,” says Conway,
who now lives with her husbhand in
an apartment in Woodbury while she
waits for her new twinhome, also in
Woodbury, to be finished.

Mainly, Mitchell rearranged Con-
way’s family room. She also took
down photos (“we had a lot of pho-
tos up”) and decluttered.

“Stagers do a wide range of
things,” Mitchell explains. “On the
(TV) shows, they have contractors
and are ripping floors out and pro-
viding furniture. Most stagers don’t
go that far.” Although occasionally,
Mitchell will paint.

Some homeowners rent furniture,
but neither McKay nor Conway
needed to. Mitchell used the furni-
ture and accessories they already
owned, although McKay bought a
few new things, like a fluffy white
bathroom rug, that she used later in
her new home.

But for homeowners who need to
rent furniture, staging can get a bit
pricey — they’re likely to pay about
$2,000. For do-it-yourselfers, some
stagers, like Mitchell, offer a consul-
tation and a detailed report for a
modest $150. For Conway, staging
was free as part of her Realtor’s ser-
vice; McKay’s Realtor split the cost
with her, :

Nevertheless, stagers and Realtors
are quick to point out, you’ll get
more money when the house sells

because it won’t suffer from a long

run on the market and numerous
price reductions.

always less than the first price reduc-
tion,” Mitchell says, “and it doesn’t
really matter how much your house
is Worﬂ_l.h

Life on stage
Some houses are vacant or only

partially occupied when staged, but

both Conway and McKay and their
families occupied their houses while
they were staged. Both say life on
stage is not always easy.

“It was a lot of work,” Conway

/says. Every morning before she left

for her job, she had to straighten up,
turn on lights, empty the dishwasher,
clean the shower and hang up fresh
towels.

McKay remembers constantly
straightening the staged bookcase in
her two-and-a-half-year-old daugh-
ter’s room. The knick-knacks on a
library table behind her L-shaped
couch were another of her daughter’s
favorite playthings.

see Staging on page 2B

“The cost to stage a home is
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Simply Staged
Above, after
staging, Ann
McKay’s living
room looked much
cozier to potential
buyers, and the
house sold in two
weeks. Right,
McKay made a
common mistake
in her former St.
Paul home -
pushing all the
furniture against
the walls.



Staging...
continued from page 1B

But the work was worth it,
they say. “You don’t have a lot
of opportumtxes to se]l' our
home,” Conway says, “so you

need to make a gco kxmpres-r

buyer walks into your o e’

“The way you live in your

home and the way you sell

home is Just plm dlfﬁcult.
Mitchell = recommends
selecting a stager that is
accredited; this guarantees the
stager has been through some
‘type of training. Also, look at
pictures of rooms the stager
has done, and ask yourself if
it’s a room you’d want to live

photos courtesy of Simply Staged
Above, the children’s rug
might have been a turn-off
to potential buyers, and

the gl
_ style of the rockers.

Left, in Ann McKay s

porch, a stagergotrid of a

children’s rug, added
pillows for softness, and
rearranged rockers,
making them the focal
point of the room. .

F\Mo dbury home to create

a focal point in the family

her famlly room - the
fireplace.




